
 

 
Searching for Unchartered and Calmer Waters: An Intentional Separation from the Competition 
 
In the competitive ocean of business, standing out and charting your own course is both an indispensable 
requirement for some companies, and a formidable challenge. DIFFERENTIATE™ - Intentional Isolation 
Strategy can become the compass for organizations aiming to create a unique space, away from the 
competition's shadows. Join us as we dive into this Conversation Framework™ from Innovative 
Management Tools™, inspired by the principles of "The Blue Ocean Strategy." 
 
Setting Sail for Uniqueness: Challenges in Intentional Isolation Strategy 
 
In our ongoing survey of organizational challenges, 50.00% of surveyed organizations acknowledge having 
challenges in Intentional Isolation Strategy. While not an overwhelming percentage, think about that. One 
half of companies struggle with knowing how they are unique in their target market meaning that it is a 
critical aspect that demands attention. Let's explore three scenarios where DIFFERENTIATE provides a 
strategic advantage. 

 
These challenges 1) impact revenue and the product or company perception in the market, 2) create a 
stress (and sometime procrastination) because the idea of competitive positioning seems too daunting 
without some guidance or structure, and 3) turn the strategic positioning vs the competition into a reactive 
rush when the competition has gotten close, instead of having a strategic plan and roadmap for incremental 
differentiator rollouts. 
 

Inspiration from The Blue Ocean Strategy: Crafting Your Own Unique 
Space with DIFFERENTIATE – Intentional Isolation Strategy 
 
The DIFFERENTIATE framework draws inspiration from "The Blue Ocean Strategy," encouraging 
organizations to shift from the red ocean full of sharks—intense competition—into a more tranquil and less-
explored blue ocean. This strategy is about creating a space where competition is limited to none. 
 
 

 

Scenario 1: Carving a Niche Away From Competitors 
In order to attract attention in the market or industry away from the competitors, the organization 
struggles with finding a space where the competition can't match what is being offered or done. 
 
Scenario 2: Continuously Reinforcing Uniqueness 
While the org might have a unique edge in the market today, the competitors are always looking to 
close the gap. Revisiting how you are unique and the competition can't touch you is a daunting task 
to the organization. 
 
Scenario 3: The Art of Intentional Isolation 
Intentionally isolating yourself from the competition so that you are unique, different, and desired in 
the market is exactly that...intentional. Intentionality and isolating from the competition copycats 
presents challenges for the organization. 
 
 
 

 



While not all companies find being without competition valuable or an effective strategy, for those that do, 
the identification and strategy of how to intentionally isolate the company is best done as a collaborative 
exercise. 
 
Cracking the Code: Identifying Uniqueness through Intentional Actions 
 
Why do challenges in differentiating a company outside the traditional price and promotion plague 
companies? The answer lies in the narrowly focused way that companies consider options. DIFFERENTIATE 
takes a holistic approach by involving relevant stakeholders in the process of brainstorming 12 
differentiating factors, both internal and external, that collectively create a way to showcase the company 
in ways that separate it from the competition. 
 
It's not about simply saying that you are different and unique; it's about showing those positive differences 
to the market during customer interactions, company messages, and policies. It’s about creating a complete 
set of differentiators. 
 
Revolutionizing Competitive Positioning: A Call to Action 
 
As organizations evolve, so should their unique set of differentiators when compared to the competition. 
DIFFERENTIATE beckons leadership teams to search for and navigate towards a calmer, less competitive 
environment where the competition can’t touch you.  
 
Let's engage in a dialogue about your unique challenges in competitive isolation. Share your experiences, 
and let's collaboratively shape an environment where the company can leave the shark-infested waters for 
a new, competitor-free ocean. 
 
In the ever-evolving world of business, the ability to adapt positioning versus the competition remains a 
cornerstone of organizational success. It's time to rethink, optimize, and pave the way for a future where 
every intentional act of isolation contributes significantly. 

 
Navigating Uncharted Waters: Implementing DIFFERENTIATE for Success 
 
Ready to sail into uncharted waters and emerge as a unique force in your industry? Click on this link: 
DIFFERENTIATE - Intentional Isolation Strategy - Innovative Management Tools 

 
Addressing the Elephant Under the Rug: Embracing Isolation Strategies 
 
In our eBook, "The Elephant Under the Rug", we uncover strategies for overcoming 
challenges associated with intentional isolation. From fostering innovation to creating 
sustainable uniqueness, this resource provides insights to address the unspoken 
challenges. 
 
Download your FREE eBook, “The Elephant Under the Rug” by clicking on this link: 

EBook Download - Innovative Management Tools 

 
 www.innovativemanagementtools.com 
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